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INTRODUCTION

It's opening night at your It discusses eight popular
new restaurant. The place is techniques and reviews the

packed, and you have a night upsides and downsides of each. )

of reservations. NYUNA°UAY $ NOU NYYp+uUub6°UA=+ E
coupons and promotions are

a proven technique that drive

Uo°i7v% i ° i6°%iuNcga ¢i UPA A6l
other methods.

You make your rounds in the
dining room to interact with your
local community—everyone from
families to young couples—and
7aA ubAa A°uNal °aA AoNaUp
laughing and smiling. You are | “MARKETING
AY°UAAS$ °aA ¢p Udg ¢cp[6A
Ao Nai ° foc7u) Hes pe ANEAUNID

you get here? By spreading ADVERTISING

word of your restaurant well ENSURE THAT

before opening day and reaching

a targeted group of new PEOPLE HEAR

customers. ABOUT YOUR

i e RESTAURANT
ooking for a successful opening

day? Marketing and advertising AND ARE

ensure that people hear about INSPIRED TO

your restaurant and are inspired PAY IT A VISIT”

to pay it a visit. This guide
provides restaurant owners with
a comprehensive checklist for
advertising a new restaurant.
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CHECKLIST FOR ADVERTISING A
NEW RESTAURANT

[ ] Establish digital channels

|:| Build a website and make sure it's optimized for local
search results

|:| Claim your local listings

[ ] Google listing [ ] OpenTable listing
[] Yelplisting [ ] zagatlisting
|:| Zomato listing |:| Trip Advisor listing

[ ] Create a mobile-friendly website
[ ] Sign up for coupon and discount programs
|:| Advertise through your local supermarkets with register tape coupons
[ ] Sign up for social media platforms
[] HD°6A pAA°uUA+ ¢ca Yacd-uop%iuNcas aAapNNuAa uA+uNal$ uo°
that creates a buzz
[] pNYA ¢o6A ¢i acpub RNub 6ATA66°Y °aA Na8pAavAd a°0UA(
|:| Begin loyalty programs and advertise them out of the gate
|:| Host a social hour to test out menu items and build early relationships
[] 4Au ¢coU Nub YeweY aAARN°$ °6A° iccA »YciTAB+$ Yo%y »p+Na
|:| Build strategic partnerships
[] pNYA 6AY°uRNca+DNa+ Nub °++c¢v%N°uNca+ °aA »p+NaA++A
your values
[] B°ouaAo Nub Y¢wu°Y AAYN A6 +A6 NuA+ B 6p»Dp»$ °uf.$ N
[] .°pawub A°NA caYN&EA °A AduN+AaAau+ G AXGOA+) °UAxcg
[] #anYAaAau ac»NYA a°6UAuUNAl G ¢cpo+6p°6A) ZAYA) Auvs.H
|:| Sign up for email marketing

[ ] Research traditional ads and direct mail advertising
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1. DIGITAL CHANNELS

Build Your Voice

AicoA ¢p ¢cAAa ¢pod Acgcod+$e Nanjeu want to emphasize

important to create a website *fifdc°¥P°»YAS$ icaNyY NIioNAGA
to build your voice. Your website verbiage?

‘o + 7 . n ~ .. N ~ + X ‘o ~ as n A0 1 X ‘e ~ o

$A°?&| uDAoa- UE%\;O UA Nau-ANON A/4fud\lr$8c? you want to give off an

(AA D T NOD cbo »brNAAT GRS acAhoa N»Ax
NU[+ Nancou°au ¢ ONUA YcauAal
thatembf’d'te_swi‘f;’ﬁ“h‘?“eas t #3 A-0Nal Na ° AVYNAA=RITZAA.
an organization. Publishing grea bAACUAA A»<NuA Nub DNIDN

content to a website or blog : :

o . . _quality content is one of the best
AON A+ 006°17%Y%9% YacdUON»pUA=+ Uc, i

e e T ways to build local awareness.

cpé ~A°6v%b AAINAA 6°aUNal<$ °aA .
_ S _ A good website converts people
increases your visibility. Consider : : .

into making reservations. When

your website provides value by

giving your target audience the
information it needs—menu
NuAa+$ "AAGA++$ °aA A
brand story—you generate more
leads and build trust with

local visitors.

how you want to be portrayed:
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SEO, Mobile, and Local Listings

Aad Ni ¢p Aca[u +AYY ¢aVY NseSstre pllaim the following
ap+i »A AN+%¢ A6°»YA » 0 otd RiTngd
local customers. Promoting your
brand before you launch helps » Google
reach a wide audience. Investing
in even the most basic search
AaiNaA cauNaN °cuNc¢cad BH 8C Zogatv+
or services ensures your website . OpenTable
N+ ¢cAiuNaN AA) H 8 i¢cup+A+ ¢ca
growing visibility in organic (or * Zagat
AcaNfi°NAC +A°owub AaiNaA pﬁg}gd\(,igc;)
From the content on your page

to the way that other sites link to Many website platforms are
~ .- . ST 1 (o] "’ 1
19 pbo A >>1 NUAS H 8 Va8 » Al %?herfree or affordable but
scaf YN uAA) "¢ A A6$ Nu [requweramtenance A website
about making your site better for with little or outdated content

your audience. : :
is counterproductive to your

) . . . _investment. Not responding to
#O0[+ °Y+¢ Nancgourcau ugc ¥»Y°Na
user commgnts on local listings

1 = -
b0 Yooy YR-uRal-s <0 LAN £ATNA, 0 ug Do pau ops
ANBGAYsUGONA+$ °aA YabA°UA %645\|NgnuNaN AA <NUA Y°8 TAQ
media and search engine listings

_ _ Na ubA ANINu°Y AibAo6) EAT°H6A

that advertise your business : o .
_ investing in a web presence is
on sgarch englng r'esults.'\Nhen ° YcaiNiAoa NANGRN GR A aD°u 2
creating and claiming business
require ouLS|de assistance.

YN+uN&al+$ 0A-0°po°au+ %°a sp»aN
»p+N&aA++ Naicoa°uNcas Na°TA+$
Ycic+$ Dcpo+$ aAap+$ °4A acoA)
Optimizing these listings with
updated information enables
businesses to reach and interact
with a wider audience.

* Yelp
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2. COUPONS AND DISCOUNTS

Looking to make an immediate The concept is simple:
Nan°viu ti¢c 7YY +A°u+* c¢pica

advertising not only compels * You pay to place coupons on
vuca+paAodo+ ¢ N+NO c¢cpo Yuctheuaékioblocal grocery store
but it impacts how much receipts.

money they spend. Nearly 90
percent of consumers _ said that
promotions affect the amount
of money they spend. Coupons
also sway consumers from your .

. . e a You know that opening a
competitors. HA Aad NANIDU .

restaurant requires a lot of

ercent of consumers  said that oo B
percent o1 Consumers — ¢ viefiNG°Y$s DRY%D &a° aci YA® A
Yacpiicd+ NA&BPpA&Y

AA UPAa i
V\ﬁth much cash for advertising.
make a purchase of a brand
L . .. Utlllzm%thls proven marketing
UbA c¢pYA&[U O ANY°YY Yaca=<N
L Jmethod can help restaurant
ciuPAd N+AL° PpTA »AdA70 Na UbA
throat food _ dust owners increase restaurant sales.

cutthroat food service industry.

y With a CPM as little as $6 per

Uc OA°YD us$" "~ AACAYAS YUcpfich

« HP¢inAbd+ °0A D°EaAAA ° 0AYLAN
every time they complete a
purchase.

Register Tape Advertising offer the kind of return boosts

¢po »ciiica YNAA ApoNal ubA 7
One of the best ways to advertise few critical months of your new
a new restaurant is through restaurant—and well beyond.
register tape advertising _$ ° Na°yYyYy $ ubN=+ i¢céa ¢i °A AsuN=
technique in which coupons are Y°aA+ Na ubA P°&aA~+ ¢l 178"
printed on the back of grocery shoppers each week.

store receipts.

“*COUPONS ALSO SWAY CONSUMERS

FROM YOUR COMPETITORS”
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https://retailleader.com/brick-and-mortar-makes-grade-back-school-shopping
https://retailleader.com/brick-and-mortar-makes-grade-back-school-shopping
http://www.valassis.com/about-us/newsroom/item/160316/2016-coupon-intelligence-report
http://www.valassis.com/about-us/newsroom/item/160316/2016-coupon-intelligence-report
http://www.indoormedia.com/register-tapes-unlimited

3. SOCIAL MEDIA

Building a social media identity is #8 cUDAOG Y°+A+$ 6A-U°p06°4a0 ¢
an essential marketing technique v,°a °Y+¢ »AaA70 i6¢ca +NuA+ YK
that should be started as soon as BNauAOA+u$ EAAANGS °4A Lpa»

ad°caA) Aa ubcpib ¢p °06AA&[your efforts goes beyond simply

ciAa$ c¢cp w°a +b°6A pAaA°uA=NTaNal pi i¢cd ° A°TA$S TAAAS$ ¢co
cad wca+uopwuiuNca$ aAapNN @adcaunt. From sharing photos of

UA+uN&aT$ 06°NaN&T$S °aA ° & dpechld Bnd your hardworking

that creates an initial buzz. staff to responding to comments
XDNYA UDAGA[+ ¢ noA+%ONBAAITAGNAT A vuYp+N A ¢ciiAd=+$
list of social media sites that must consistently update your

0A<i°po6°al ¢ A6+ +DcpYA pulNcHais) #u[+ U6pA ub°u ¢p °
Niu[+ Nancoéiucau u¢c +AA D e ilookiddat a real investment to

for you. Consider implementing +AU pA ¢pb AOc7YA+$ acaNigo
at least a combination of the °3A 0A+fncaA ¢ 6A NA +$ °aA
following platforms: make the necessary changes to

your restaurant when needed.

« Facebook "¢ A A6$ UPA Alicou N+ °
e Instagram complement to your other
e Twitter marketing strategies. You just

v a[i »AvacaA Y° )
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4. WORD OF MOUTH

Referral Marketing

NiDi Nicpdo addbwuAAl get people in your doors. From

consumers say they trust aAap u°+uNal+ ¢ P°iAfn DPcpo+$
06AvcaaAaA°uNca+ i6¢ca i°aNeongnunity events can build

i6NA&dA+$ °aA “ucYVYA°TpA+ ah=uNuUAAAZG °AA U0°17Y)

about products and services.
These recommendations are

UbA DPNIDA+UNO°AUAA +¢po? }
trustworthiness—so it only

makes sense for restaurant

¢ 4aA06+ ¢ YA A6°TA ¢6ANGIN
acpub a°6UAuNAT) XCOANCGIN
acpub a°6UAuUNAT 760 6A06D
businesses to understand their
»0°8A$ UPANG wucanAuNUNGg:E
their customers.

-

Loyalty programs and events win
UDA GU6p+U °AaA +pAfAcol ¢l °
ic 4% ¢0 AANTD»cODCCcA) .¢ | ]X8E W
programs lead to increased 8 W3SNL™"
visitors but also create repeat

MARKETING

Yup+ilcaAod+) #accbrtding$
torecentresearch $ aAa»Ao6+ FIRST
of a restaurant loyalty program

+AAEA aA°6Y T AAOWAAL A&

REQUIRES

ca c AoTAs DAa 0AAAAaNa [EREAECUNSEISCHLY
6A °6A) Aau= °6A ° 16A°0 UNDERSTAND
engage with your community and THElR BRAND”
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http://www.nielsen.com/us/en/insights/news/2013/under-the-influence-consumer-trust-in-advertising.html
http://www.nrn.com/technology/mobile-loyalty-programs-achieve-impressive-roi
http://www.nrn.com/technology/mobile-loyalty-programs-achieve-impressive-roi

#a8pAavuAo 3°0UAUNAET

From radio and television Local media outlets ensure that

personalities to food bloggers efforts are reaching the right

°8A +¢¥%N°Y aAAN° Tpop+$ YERANAAWLA) NYUNA°UAY $ UDA ag
media is often overlooked by noise you generate before you

+8°YY »p+NaA++A+) "¢ A AoknAas ubA »AuuAd) Be=NuN A 6/
YA A6°TN&al tDANO Na8pAAYARNYATAAAG°UA U6°I7% °+ ¢p ¢cfl,

help drive local customers. For "¢ A A6$ Ni[+ Nangou°au ug »A
A cainYA$ 0A+i°pocai+ %°a »pAWAMLUN A °»cpu Bca cp[6A
camaraderie with food bloggers networking with. You want your

to gain immediate local attention. Nad8pAawNal a°6UAuUNET g »A

80 UPA bc¢+u °a NaAp+iud N effective—and working with

A vuYp+N A$ n6ANcgAAaNal ArcaiNudl A$ Aaubp+N°e+uNv aAa»
gather key members of the media of local media validates these

under the same roof. efforts.
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5. STRATEGIC PARTNERSHIPS

Teaming up with local businesses Unless you own multiple

related to your industry—but YeweuNca+ °%uog++ ° Y°61TA a°6U
not direct competitors—can there are diners who live too far

increase awareness and reach from your restaurant to visit it

a niche audience. Partnerships regularly. Partnering with delivery

v,°a a°aNiA+-iu Na A Aau+$ ¢ &drices increases your reach and

ciil ANaaAbd+$ ¢c6 ciuPDAOG +AAVAN®YYA=+ TpA+u+ U¢c A°U c¢pb icc.
events. Building relationships 0AT°0AYA++ ¢i ¢coUS$ A°ubAG6GS ¢
with associations and businesses other factors.

ub°i 6A8AWI ¢pbd °YpA+ ¥°a

Ab° Na&a Yuca+paAod+ cp[A ° 5
Nd ¢poé Acco+ Na ubA 76+
Partnering with complementary (
OA+U°p0o°auU+%$ »0A AONA+S ¢

wineries for pairing nights can r
»Gc+U ° °0AaA++ ¢l A°wib QU'
brands.

Partnering with local delivery

+A0 N“LA+L 0p»Pp»3$ °uT,$ ;
N»A6 LH$ °8A Yowu°Y »Nv, 4 & ' ,-.cﬂ
courier services—can also help i |

you reach a new audience. S

“‘BUILDING RELATIONSHIPS WITH
ASSOCIATIONS AND BUSINESSES THAT

REFLECT YOUR VALUES CAN DRAW IN
CONSUMERS YOU'D WANT IN YOUR
DOORS IN THE FIRST PLACE”
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6. PAID ONLINE ADVERTISEMENTS

Did you know that 81 percent of #u[+ UOpA UP°U BB fAdgc NAA+ »0
shoppers conduct online research Nub 6AYA cau$ B AAdYc¥%u°YcgayYh
»AicoA a°URNAal ° ApovaD°~A* BIONTY °U °4 °1icoA°»VA AONA)
AAONY%LYNY%U BBB C N+ ° T6A°tc A A6$ YNUA ¢ciubAd ¢caYNaA
ico »0°aA+ ¢ U°6TAU +AAWUNTA A6uN+Nal +ud6°uATNA+$ BB
audiences and develop a strategy 0A6pNOA+ iINAAS$ acaA $ °aA Alig
that drives the right leads. Luckily Unlike other online marketing
ico +a°YYN»p+N&aA++ ¢ GA0+$licou+$ BB °Y+¢c 0A0pNBA+ +ca
CCIYA AXcO0A+$ °Y%UA»ccUS$ UA%DENY°Y Uac NBg L DNWD

and Twitter have made it easy often means that brands will

to advertise online. Ads are be outsourcing these efforts.

created and shown on search #u[+ A++AauN°Y G¢ A+i°»YN=+D
engine results or social media objectives and outline a budget.

platforms. Businesses then pay an #u[+ Naficou°au ¢ Aa<poA ¢pd
established fee each time their ad investments are worth it.

is clicked on by an online user.
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http://www.adweek.com/digital/81-shoppers-conduct-online-research-making-purchase-infographic/
http://www.adweek.com/digital/81-shoppers-conduct-online-research-making-purchase-infographic/

/. MOBILE MARKETING & EMAIL MARKETING

Mobile Marketing

LDA AOA °YA&AYA ¢l +a°00fDO6ARUD D AAOYcY°Y YUucad+paAo+$
and the impact they have on the generate positive conversion
vicd+paAoNIi°wuNaTl a°0UAGS Woadch °4A NOGAPY%A ° »AUuAbd
»A paAA6+u°uAA) + ¢l ,paA r§tupnoh your dollar. And like
»» AAOYBABEB)H) ApYi+ ¢ aAAGG +AON»°+AA A°NA A°0%ubD$
a smartphone. Because nearly 60 these techniques target local
RAGYAAL ¢l °YY Ycid+pd A6 udseiglopking for a place to eat.
A»+NuA+ N+ i6¢ca ac»NYA AA NuA+$
optimizing your websites around
mobile devices is essential.
Websites that are designed for a
mobile experience automatically
reformat and populate large
navigation buttons and optimized
iImages. These websites enable
b+A6+ U¢ Ycwu°uA NaicoacuNR
matter the device.

Email Marketing

Think that email is dead?
Think again. The technique
creates loyalty and reaches
YeY°Y Yap+ucaAod+) #a I°vu$ °
sutvgy fognd that 59 percent
of marketers consider email to
be the most effective channel
ﬂMAaAO uNal 6A AapA) a°Ny

- 1
olatforms at length—but have *oUAuUNAT N+ 0°06TAUAAS NavsoA
»0°8A ° °0AaA++$ N+ aA°+poA°»

you ever considered mobile . . o .
. °aA +Db°06A°»YAS$ °aA N+ Yag+UN
marketing platforms such as ATTAvGN A VA A6°TNAT °&°V
Foursquare and Yelp? These “u ) © a .

c o T A A A A xR restaurant owners can track their
nyculcoa+ A0° N&a UAYDN=+-° _ _ _

: efforts with precise metrics and
users and encourage social

sharing in the same fashion as insights about their consumers.
Y A»ccU °aA L NuuAod) .NUA BB $
TACNU°OTAUAA ac»NYA A+ Y%°3

XA[ A AN+%p++AA +¢cuN°Y
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http://www.pewresearch.org/fact-tank/2017/06/28/10-facts-about-smartphones/
https://marketingland.com/mobile-top-sites-165725
https://marketingland.com/mobile-top-sites-165725
http://www.prnewswire.com/news-releases/survey-shows-many-marketers-are-behind-in-use-of-data-targeting-and-measurement-143303436.html

It should be noted that it takes
work to build email lists—
especially before you open.
Brands must be able to convert
A»+NuA G6°17% Naug NauAb
vuca+paAo+) #iu[+ Nancoucad
know how to strike a balance
with email marketing as well.
NUA s¢%N°Y aAAN°$ Nu[+
¢ 6Aa°Na “ca+N+uAau) "¢
chp Aca[u °&0 U¢ »ca»°d6A ¢
audience with an endless stream
of emails. To get the most from
UDANOG Alicoi+$ »6°aA+ ap+
outsource their email
marketing needs.

“THINK THAT
EMAIL IS DEAD?
THINK AGAIN.
THE TECHNIQUE

CREATES
LOYALTY AND
REACHES
LOCAL
CUSTOMERS”



cd a°a A°6+$ 06°ANUN ¢a° YAnother example of traditional

advertising was the de facto marketing is direct mail

UALDANGOPA I¢cd AYYNA+uU°»YANADAN+-NaT$ Na DNwb 6A=i°Dp
restaurants. Traditional +A&A UDANG aAap+$ Ycpfica+$
advertising is what most and other marketing material

people think of when talking directly to doorsteps. Valpak

°»cpl °A A6uUN=+NA&T ¢6 a°o6UAdchl adgpons and other direct

including “conventional” venues mail advertising have been

ico AAAN° AY°YiAaAEa0S ~pvbochaA ico AACAA+LDg A AdS$

aA +fi°fAA06$ 6°ANcS$ »06c¢°AYs théise techniques leave business

UAYA N+Nca$ “%°»YA UAYA NowRersifs tHeddark as to whether

outdoor billboards. residents actually receive the
delivered coupons and

XPDNYA +caA ¢i DA ¢6YA[+ take action.

biggest brands have capitalized

on catchy songs and innovative

LW °A AGuN=-N&T$ DA Y°aA+%°AA

has changed quite a bit. These

campaigns undoubtedly drove

OA+pYu=+$ »pu UDABGA °6A cibPAb

traditional avenues that drive a

better ROI for restaurants of all

+N A+) ¢6 A °anYA$ »0°aA+ Y%°A

put in the footwork and advertise

their grand opening in local retail

stores and apartment and condo

complexes. Or they can invest in

affordable small radio spots to

reach atargeted audience.
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iTAv“uN A °A AduN=+=Nal 6A ¢ pdikésfon a “spray and pray”
0AAAUNUNCcaS A fictp6AS$ °a&Approach. While businesses can
targeting. To ensure that direct target consumers in broad ZIP

a°NyY vcan°NTa+ °6A +AAa$ %UcAA+$ ubA a° »A 6A°wbNa
businesses must pay for multiple consumers 30 miles from their
campaigns. This type of mail »p+NaA++$ aA°aNal ub°u UbPA
Is often thrown away without not even choose your restaurant
PDA+Nu°iNca BUbABA[+ ° 6 A “overd dibedrcompetitor.

“eYYAA XUpaU a°NYY N&a ubA 76+

AY°%AC) NYUNa°uAY $ ubN+ 0AuDaANGOpA

“TO ENSURE THAT DIRECT MAIL
CAMPAIGNS ARE SEEN, BUSINESSES
MUST PAY FOR MULTIPLE CAMPAIGNS”
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H¢$ DPeu[+ UuPA »A+0 ° U¢ A°uU ¢cpu$ wcan°d6AA ug 6A NA =3

advertise your new restaurant? PDNwub NaspAawA Up+i p, AAOY
Z¢cpo »pATAG N+ YNUAY VYNaAKDAANS 4c0A$ Wcphca+ Y%°a
expensive print and broadcast serve as atiebreaker for diners

channels might not be feasible. deciding between two or more

XDNYA AlTA%GN A$ caYNAA dlaubaints.
6A6pNO6A pAUAAR “aA$ scaAuNaA+$

technical knowledge. You want #u[+ A°+ Uc¢ a°UA a°6UAuNAT

to create a buzz before the mistakes in the restaurant

restaurant opens and then NadAp+iuod ) "¢ A Ad$ » AAANY 0l

attract customers after launch the necessary time and

b¢$ ¢p PeiA$ NYY ip6a NdbeccpovA+$ YN-uAaNal ug¢ ¢pod

repeat customers. Vip+iucaAo+$ °aA puNYN NA&AT %cp
°A AdbuN+Nal BOATN+UAG U°AACS

+ A[ A 6A NA AA$ caYNaA fAc++N»YA ¢ 7YY c¢cpo6 +A°u+ °4a,
marketing and social media sites boost your bottom line—so that

tpwub °+ ZAYA$ 8AAAL»YAS$ ydkan focus on the excitement

Y, A»ccU °0A NagpAawAo+ ddpaning night.

it comes to restaurant selection.

"¢ A A ddkals and special offers

+uNYY AN A acOA UD°d ¢3

¢l ANaAd+[] AAuN+Nca+ ¢ca
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